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Market share is gradually shifting to Asia Pacific where the 
number of branded residences is expected to increase by 180% 
over the forecast period until 2031. This growth is outpacing 
the wider Americas region by 20 to 40 percentage points, 
with the Americas accounting for more than 50% of branded 
residences globally until 2015.

With Vietnam, Thailand and India ranked globally in 

the top ten and collectively exhibiting almost 200% 

growth over the forecast period, the region has 

considerable potential to rival North America over the 

next 10 to 12 years based on the extrapolated growth 

trajectory, despite growing market share from the 

Middle East and Africa.

While Asia Pacific accounted for almost one-quarter 

of branded residences globally from 2018 to 2020, it 

subsequently began conceding market share to the 

Middle East and Africa and, more moderately,  

to Europe. Notwithstanding this, markets such as 

Japan, South Korea and Australia are exhibiting 

potential to recover much of that market share. 

Meanwhile, Indonesia and Malaysia are exhibiting 

stagnant growth from an otherwise historical 

contribution to the region, and if growth returns to 

these two markets, then this would further bolster 

growth in the region.

The potential for Asia Pacific is amplified by the 

expected growth in wealth as the region is forecast 

to grow faster than any other region in the world. 

Once again contending with North America, the rapid 

rise of wealth in Asia signals a fundamental shift in 

financial power. With three of the top ten countries 

for wealth inflow, Singapore, Japan and Australia are 

markets that may be poised for further development 

of branded residences, with the former two 

representing popular destinations for Asian nationals.
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The urban and resort dynamic for branded residences in Asia Pacific 

has historically favoured resorts. With focused resort development 

activity from the late 1980s to the late 2000s, the urban model did not 

appeal to developers until 2008, by which time the resort model had 

already established itself in the region. With the number of resorts under 

development in markets such as Vietnam, Japan and Indonesia, where 70% 

to 90% of projects are expected to be resorts, resort-oriented residences 

are expected to continue as the preferred model.
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The outlier for the appeal of standalone 

developments is Asia Pacific, as the only region with 

a single digit ratio of standalone branded residences 

to the total number of developments. With a handful 

of standalone developments delivered in 2023 and 

2024, the number of standalone developments 

forecast between 2027 and 2031 is currently limited 

to only one.

This is starkly different to a region such as the 

Middle East and Africa, one of the fastest growing 

regions, with more than 25% of branded residences 

forecast to be standalone in nature. 

The growth of midscale and upscale segments offers 

a partial explanation to the dynamic of standalone 

branded residences, which are not appealing to 

primary-home purchasers in lower chain scales.

As usual, urban, resort, co-located and standalone 

branded residences refer to hotel branded 

developments, as non-hotel branded developments 

are inherently standalone, and less common in 

resort destinations.

U R B A N  A N D  R E S O R T  D E V E L O P M E N T S

C O - L O C AT E D  A N D  S TA N D A L O N E  D E V E L O P M E N T S 
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In Asia Pacific, leadership 
is shared between Banyan 
Tree and Four Seasons, with 
the latter enjoying a more 
established presence with 11 
completed developments. 

With well-recognized, regional brands, Cassia 

and Angsana, Banyan Group becomes the 

leading parent company, resigning the leading 

global operators, Marriott and Accor, to third and 

second place, respectively. Notwithstanding this, 

with powerhouse-brands The Ritz-Carlton and St. 

Regis in the top ten, Marriott has an opportunity 

to establish dominance in the region.
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Brands with a leading global 

presence such as Rosewood and 

Mandarin Oriental are expected 

to grow their combined portfolios 

in the region by 200%, which is 

encouraging for their respective 

rankings, while similar leading, 

global hotel brands such as 

Fairmont and Six Senses are 

expected to grow their combined 

portfolios by 75%, suggesting 

there is significant opportunity 

to secure a spot on the regional 

leaderboard.

Global growth in the upscale, 

upper midscale and midscale 

segments is forecast at 

approximately 260% with Asia 

Pacific and the Middle East & 

Africa exhibiting growth well 

above that. 

Resoundingly, the Middle East 

& Africa exhibits the strongest 

growth in the three combined 

segments at 540% while the 

segments in Asia Pacific are 

forecast to grow only 310%. While 

the absolute number of projects 

in Asia Pacific is three times that 

of the Middle East & Africa, this is 

unsurprising considering regional 

populations and demographics.

Residential developments licensed 

by non-hotel brands in the region 

are dominated by YOO across its 

derivative, YOO inspired by Starck, 

and YOO Studio, brands. Although 

Versace was the first in the region 

with its Palazzo Versace on the 

Gold Coast, it was YOO that was 

second and third, and until 2023 

the company accounted for more 

than 50% of non-hotel branded 

residences in the region.

Meanwhile, non-hotel branded 

industries are expected to remain 

relatively unchanged except for 

the entry of food & beverage 

brands. In Asia Pacific, the design 

industry is preeminent with 

moderate activity from the fashion 

industry. While global activity 

favours the design industry as 

well, the fashion and automotive 

industries are globally more 

pronounced, although the Porsche 

Design Tower Bangkok is highly 

anticipated and will mark their first 

in Asia.
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Between 2023 and 2024, the average 
premium for branded residences in Asia 

Pacific increased by two percentage points 
from 21% to 23%.
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Brand premiums in the region are below the global average and comparatively 

below other regions which is partially explained by the greater number of projects 

in the upscale, upper midscale and midscale segments. Asia Pacific has a ratio 

of such projects that is more than double the global average and almost ten 

percentage points higher than Europe, which features the second largest ratio of 

lower chain scale segments.

Unsurprisingly, the percentage of mandatory rental programs in the region is 

equally high, which reflects the investment nature of upscale, upper midscale and 

midscale segments. Buyers of such residences are less driven by emotion or brand 

affinity and are therefore less likely to pay a premium as this would adversely 

affect yields and investment returns.
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And with the network of branded residences expected to double over 

the forecast period, Asia Pacific is poised to be a significant region in 

the global landscape, which reinforces the expectation for it to rival 

North America over the medium term.

Although the Middle East & Africa is forecast to experience strong 

growth, this is largely limited to three countries, while Asia Pacific 

ranks twice as many countries in the top 30 countries for branded 

residential activity. Although the Middle East & Africa possesses a 

superior pipeline with roughly 40% more developments planned, 

Asia Pacific has a 15-year head start on the region with 85% more 

completed projects, and a greater number of developments in the 

upscale, upper midscale and midscale segments. This foothold in the 

industry, as well as its diversity, represents an opportunity for the 

establishment of a strong pipeline of branded residences across the 

region that will not only rival North America, but the Middle East & 

Africa as well.

R E G I O N A L 
O U T L O O K
With ten Asian countries among the 
30 most active for branded residential 
development, this is more than any 
other region. 

B A C C A R A T  R E S I D E N C E S  M A L D I V E S

F O U R  S E A S O N S  R E S I D E N C E S  M U M B A I

B R A N D E D  R E S I D E N C E S



B R A N D E D  R E S I D E N C E S

1 4 1 5

B R A N D E D  R E S I D E N C E S

CompletedPipeline

H O T S P O T S

Completed Pipeline

Bali

Kuala Lumpur

Hạ Long Bay

Phuket

Manila

Đà Nẵng / Hội An

Phú Quốc 

Bangkok

0 5 10 15 30 35 402520

No. of Projects



C O N T A C T S

DISCLAIMER: Savills plc is a global real estate services provider listed on the London Stock Exchange. We have an international network 

of more than 700 offices and associates throughout the Americas, UK, Europe, Asia-Pacific, Africa, India as well as the Middle East, of-

fering a broad range of specialist advisory, management and transactional services to clients all over the world. This report is for general 

informative purposes only. It may not be published, reproduced or quoted, in part or in whole, nor may it be used as a basis for any con-

tract, prospectus, agreement or other document without prior consent. While every effort has been made to ensure its accuracy, Savills 

accepts no liability whatsoever for any direct or consequential loss arising from its use. The content is strictly copyright and reproduction 

of the whole or part of it in any form is prohibited without written permission from Savills Global Residential Development Consultancy.
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